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The social system (socially constructed) M|

Economy

Technology
Finance

Culture: Language,
metaphors,
Values, culture, symbols,
social rules, institution

Politics

(rules, power)

This presentation point of
view
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The Two-Dimensional Value Space in Theory
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The Two-Dimensional Value Space in Reality i
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Connection with economy *ﬂ

Abundance

More post materialistic values
Autonomy, focus on consumption
Individual

Higher social mobility

ECONOMIC
GAINS Scarcity

Focus on materialist values
Authority, focus on production
Community

Little social mobility

SURVIVAL AND WELL-BEING

GNP/CAPITA w——)

Source: R ingelhord, 1997
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But also intellectual and social -> RISE OF SELF ., syropesn

+ Nebgork

ACTION RESOURCES

J J U

More Higher Wider
MATERIAL INTELLECTUAL SOCIAL
means skills connectivity
make people make people makes people
goods-wise more knowledge-wise more relation-wise more
independent. independent. independent.

U U U

People can act more independently and have greater choice.

U U U

People perceive more room to actualize their inner potentials.

U U U

Rising Self-Expression Values
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Consequences at micro level

Consumption:
Tv, telephone,
education
Values (no
values) Individual

Empowerment
.
The Era of Choice

(a liquid life&society)
Friends (brands, Changing

time, space)
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And some drawback effects

Anxiety of

decision
Egocentric vision making/ Lack of
verformance identity and

Light profile fulfilment
groups, sharing
little pieces of Individual

Empowerment

Short term
perspective

Undecision

The Era of Choice

Lack of public/ risk
community

feelin
£ Decision can be changed:

Contradiction is | want ALL
possible (debts)
Careers, job change
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Values and “flexecurity”
Average data for Europe

Self- tion 'En"cre|‘oreneu rs,
liquid life seekers

fulfillment
(30-40%)

# Flexibility

Stability seekers
(60-70%)

# Security

Pyramid of Needs (After Abraham Maslow)
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]
+  Network

The only strong way to secure “job and work” is
to “secure the economy” not with State aid or
growing credit (who is going to paid for
that?)...But with a good social and economic

strategy..that would generate revenues, jobs,
and resources for the public...we must then
take a look to some economic issues
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How to have good companies (good cash flow)?
Option 2. Create deep innovation and new worlds

Enlarging the focus: from competition to

Augmented Entrepreneurship
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Entrepreneurs do not follow markets, they creat
markets... competition comes after. Competition is a

“dangerous” word to lead a strategy

Sales

i~ Cash-flow i :
i from sales | !
| * | |
|

'
I I -

Entrepreneurial Quality Efficiency Surviving
creation compatition Ccompetition competition
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Stimulate Augmented Entrepreneurship

Good economic performance comes from deeply innovative
businesses, which usually comes out when there are big

|II

“socia

Entrepreneurs

are social actors which
use a new language
affecting society as a
whole
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changes or when they provoke them

SOCIETY

Economy

Technology -
inance

Values, culture, symbols,

social rules POlitiCS

(rules, power)

simone.debattisti@gmail.com 14




HOW:
New Knowledge new vision
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History of Human development shows how
There is no organizational and entrepreneuria

change without a deep new knowledge to inspire it
(prophecies, scientific discoveries..and so on)
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